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PROJECT DESCRIPTION IN MOTHER TONGUE
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Ambitia hotelului din cadrul ansamblului ISHO este acela de a fi un punct de atractie la diverse
niveluri, un loc ce trebuie vizitat si trait, o experienta de neuitat. La scara urbana, un obiectiv
important pentru hotel este acela de a deveni o prezenta emblematica. Amplasarea pe colt,
deschiderea catre bulevard si fundalul definit de ritmul masiv al cladirilor de birouri creeaza un
context favorabil. Un accent puternic poate fi configurat la diferite niveluri. Ca forma generala
(tipologie), trebuie sa fie momorabil si vizibil din diferite directii, avand un volum mai inalt
decat inaltimea medie a cladirilor de birouri. Volumul principal este clar, in contrast cu ritmurile
tectonice din jur. Adopta astfel, o abordare atectonica, singurul element de acest fel din
intregul ansamblu. Acesta pastreaza alinierea fata de laturile de nord si vest. Juxtapus peste
volumul masiv care adaposteste spatiile semipublice - parterul si mezaninurile - volumul
principal, ce cuprinde 160 de camere, trebuie sa permita flexibilitatea spatiului de desubt, in
special in ceea ce priveste sala de bal cu dubla inaltime. Hotelul trebuie sa constituie o atractie
prin atmosfera (morfologie), sa fie o surpriza, o aventura, trebuie sa seduca. Spatiul public
orientat spre bulevard trebuie sa invite, iar spatiile publice interioare trebuie sa dezvolte

interpretari ale unor teme precum ,,avangarda”, ,inovator”, ,cosmopolit”, ,multi-intercultural”
(poate intre spatiul balcanic si cel central european), ,Secession” etc. Sunt luate in considerare
nu numai perceptia vizuala, ci toate simturile, iar amenajarea unei terase verzi este
obligatorie. Designul camerelor si cel al piscinei-bar trebuie sa ofere surpriza, precum si
perspectivele oferite asupra orasului. Strategia de planificare, design arhitectural, amenajarea
peisagistica (topologia) si chiar detalierea apartamentelor trebuie sa tina cont de directiile de
vedere, de incadrarea perspectivelor. Hotelul trebuie sa contribuie la imbunatatirea imaginii
bulevardului, iar camerele trebuie sa fie orientate de-a lungul acestuia, atat spre est, cat si
spre vest. O perspectiva deosebit de importanta este cea spre vest, catre centrul orasului.
Datorita regimului de inaltime redus al cladirilor din vecinatate, intreaga latura vestica
beneficiaza de aceasta oportunitate Tncepand cu etajul al patrulea. Ultimul nivel trebuie sa
constituie o platforma ideala pentru a redefini imaginea asupra imaginii intregului oras prin
silueta si tesutul sau.

Mezzanine 1

EXTERNAL COLLABORATORS
RoColaboratori externi HUKiils6 munkatarsak SRBSpoljni
saradnici

PROJECT TITLE

Naslov projekta

rezistenta: ing. Cornel Farcas, ing. Christian Radisson BLU Hotel

Lannert design interior: Blocher Partners
(Stuttgart, DE)

PHOTO CREDITS
RoCredite foto HUFényképek hitelei SRBFoto krediti

prof. dr. arh. Vlad Gaivoronschi

PROJECT DESCRIPTION IN ENGLISH

ROTjtlul proiectului in limba engleza HYA projekt cime SR8

0 2 4 6 8 10 20M

8th Floor

PROJECT LOCATION
ROl ocatia proiectului H'Projekt helyszine SRBLokacija projekta

Timisoara, Romania

RODescrierea proiectului in limba engleza HYA projekt leirasa angol nyelven SRBQpis projekta na engleskom

The ambition for the hotel in the ISHO ensemble is to become an attractor at different scales,
to become a must to see and to live in, a friendly facility for conferences and all kind of public
events, an unforgettable experience. At urban scale, an important task for the hotel is to
become an iconic presence. The corner site, it's presence to the boulevard and it’s background
composed by the massive rhythmic pattern of the office buildings are favorable. A powerful
accent might be at different layers: As general shape (typology) it has to be memorable and
visible from different directions, with a higher volume than the general height of the office
buildings. The main volume has to be clear, simple and powerful, in contrast with the tectonic
rhythms surrounding it. That’'s why it might be atectonic, the only one to be like that in the
whole ensemble. It has to keep the main alignment on both north and west sides. Juxtaposed
over the massive container sheltering the semi-public spaces - ground-floor and mezzanines,
the main volume sheltering 160 rooms has to permit, with his structure, the flexibility under it,
first of all the huge and double height ball-room space. The hotel has to be an attractor by it's
atmosphere, a surprise and an adventure (morphology). It has to seduce. The public space to

the boulevard has to invite inside, it’s public inner spaces have to develop interpretations of
themes like ,,avantgarde”, ,innovative”, ,cosmopolitan”, , multi-intercultural” (maybe between
Balkan and Central Europe), ,,Secession” etc. Not only the visual perception, but all the senses
have to be taken into consideration and the green roof over it is also compulsory. The design of
the rooms and of the pool-bar have to offer the surprise, the views to the city also. The whole
planning strategy, the architectural design, the inner landscaping (topology) and even the
detailing of the apartments are to take into consideration viewing and framing directions and
panoramas. The hotel has to be consistent with enhancing the boulevard image, the rooms
have to look along of the boulevard in both directions, east and west. One of the most
important views available is to the west, to the city center. Because the low rise of the
buildings in the neighborhood beginning with the fourth floor the whole west side of the hotel
has this opportunity. The last floor has to be the ideal platform to re inform the image of the
whole city with its silhouette and tissue.
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